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Brampton Entrepreneur Centre

Symbol Acronym Full Name

The logo and brand are built upon a modular and flexible 
system that includes three basic elements: the symbol, the 
BEC acronym, and the full wordmark. 

They can all exist on the same applications as separate 
elements or be locked up together. Ensure that the original 
ratio of the system elements is always maintained when 
resizing for any application.

Modular System
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Brampton Entrepreneur Centre

Symbol

Minimum Size
0.15”
35px on screen

The modular elements of our logo form the foundation of 
our visual identity. They can be locked up in a variety of 
configurations or used independently. The recommended 
lockups are shown below.

Ensure that the original ratio of the logos is always maintained 
when resizing for any application. The logos may be used in 
line with the color rules outlined on page 13.

Symbol and 
Logo Lockups

Symbol with Acronym (Primary Lockup)

Minimum Size
0.5” in print
110px on screen

Symbol with Full Name

Minimum Size
0.8” in print
110px on screen

Full Lockup

Minimum Size
1.375” in print
175px on screen
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Brampton Entrepreneur Centre

Clear space is critical to maintaining the integrity  
and visual presence of the Brampton Entrepreneur Centre  
logo when placed within layouts and arranged with  
other visual elements.

The clear space is defined by the x-height of the  
square made in the center of the symbol, as shown  
in the diagram below.

Clear space

X

Symbol

Full Lockup

Symbol with Acronym (Primary Lockup)

Symbol with Full Name
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Brampton Entrepreneur Centre

Symbol

The symbol can be used by 
itself on applications when the 
audience is very well acquainted 
with BEC and its offerings. 

For example: internal 
presentations, social posts.

Due to the variations in the lockup and the system’s 
modularity, follow these recommendations to determine 
which lockup to use based on the audience you aim  
to reach.

Logo Usage:
Audience

Full Lockup

The full lockup should be used 
only when absolutely necessary 
for official purposes that require 
the full name to be displayed 
along with the acronym. This 
could be used when speaking to 
new audiences.

For example: Legal documents, 
logo soup.

Symbol with Acronym (Primary Lockup)

This is the preferred logo lockup 
and can be used for a wide 
variety of applications. It can be 
used when speaking to people 
who might know BEC and its 
offerings. 

For example: Socials, email, 
presentations, print.

Symbol with Full Name

This lock up can be used when 
trying to reach new audiences 
and those that might not know 
what BEC stands for.

For example: Outreach socials, 
emails, presentations.
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Brampton Entrepreneur Centre

When using the symbol, full name, and acronym separately, 
ensure that the heights of all elements match. These 
individual components are most effective when positioned 
at the corners of the application. For more examples, refer 
to the applications on page 20.

Logo Usage:
Sizing and 
Placement

X

X

X

X


