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Landing Page

Every asset pointed to a dedicated campaign landing page that was
previously created for the core destination brand campaign, with updated
messaging and visuals to create an aligned, consistent user experience.

Ads targeted to U.S. travellers took users to a dedicated U.S. landing page,
which articulated Kingston's location, value proposition, and provided
helpful FAQs about visiting Canada.

The landing environment for the campaign was built to feature a wide variety
of stay packages available in Kingston and highlight key categories of things
to do in Kingston. This selection of content curates the experience for a
user, and gets them to what they're looking for even faster. The landing
page was continuously updated throughout the course of the campaign

to reflect current offers and experiences.


https://archive.visitkingston.ca/together/
https://www.visitkingston.ca/usa
https://archive.visitkingston.ca/together/
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