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Introduction

Campaign
partners
Canadian Museum for
Human Rights
RBC Convention Centre
Winnipeg
Manitoba Liquor and
Lotteries | Club Regent
Event Centre
Travel Manitoba

Target Locations

Audience

Toronto, Ottawa

Association executives,
meeting planners, third
party site selectors, and
business leaders in key
sectors of Life Sciences,
Aerospace, Agribusiness,
ICT 

Overview
In 2024, Tourism
Winnipeg continued and
grew upon its successful
Winnipeg+ campaign
which 'streams the best in
business events.' The
campaign has proven to
be effective in providing
connections and leads to
our business
development and has
received international
recognition. 



Campaign Goals

Drive consideration of Winnipeg as a
prime destination for business events
through our creative Winnipeg+
campaign
Drive connections and leads to the business development team
Increase sessions & users on campaign landing page
Increase engagement rate on social media
Increase e-newsletter open rate and click-thru rates



Campaign Partner opportunities

Positioning in digital and print campaign
advertising

Featured in Winnipeg+ campaign videos

Feature positioning in 'More Winnipeg+
hits' section of campaign landing page

Recognition in Tourism Winnipeg digital
newsletters

'The stars of Winnipeg+'

Launched at key industry events and on social media, website



Digital
content



Print advertising



Campaign
results

3,920,472
Digital impressions

22,665
Campaign clicks

31%
Email open rate

9.3%
Email clickthrough rate



Campaign
results

80%22,203
LinkedIn engagements

43%37,259
Landing page views

48.5%27,512
Landing page users

35%169,199
LinkedIn impressions



 2024 ICCA Best
Marketing Award

Spotlight:

https://www.iccacongress.org/best-marketing-awards
https://www.iccacongress.org/best-marketing-awards


Spotlight:  2024 ICCA Best Marketing Award

In October, Tourism Winnipeg was named a finalist for the ICCA (International Congress and
Convention Association) Best Marketing Award for 2024. Our innovative and cheeky
Winnipeg+ campaign captured the attention of industry leaders, and it we were honoured to
stand alongside Visit Oslo and Tourism Australia as finalists.

Economic Development Winnipeg's Director of Marketing, Tyler Walsh, and Tourism
Winnipeg's Director of Business Development, Frances Wellink, took the stage to present on
the campaign at the 63rd ICCA Congress in Abu Dhabi.

While Tourism Winnipeg didn't win the award, which went to Visit Oslo, we are extremely
proud of the international recognition this campaign has achieved.

https://www.iccacongress.org/best-marketing-awards

