
The project delivered a social media campaign, billboards, signage, 
downtown directory map and tear away maps, interactive kiosks with 
virtual tours, new calendar of events and updated tourism website, 3 

new experiential signature experiences, tourism writer FAM tours, 
updated imagery bank, marketing plan, and more.  

This project leveraged resources and built strong collaboration among 
project partners setting the stage for future joint projects. 
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