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Brand Overview



Brand Pillars – Tourism

Authentically Hip

// We’re a smart and affluent 

population that embraces 

creativity and celebrates 

different.

// Our history and architecture 

are the textural backdrop for 

modern arts.

// We’re a destination that 

celebrates artisans – the home 

for impassioned curators 

& creators.

// Travelers do what locals do – 

we don’t do ‘touristy’

// We’re a young city full of new 

ideas – an incubator community 

and innovation hub. 

// We’re at the forefront of the 

creative and culinary arts.

// We always look for new ways 

to attract and engage visitors.

Culturally Vibrant Constantly Evolving



Brand Pillars – Economic Development

Authentically Hip

// We’re a smart and affluent 

population that inspires 

changemakers, embraces creativity 

and cultivates diversity.

// Our culture is inspired by the 

possibilities of our future; where old 

meets new, where community thrives 

and businesses grow.

 

// We’re a destination that empowers 

investment – the home for 

impassioned entrepreneurs, business 

owners, innovators and global 

thinkers.

// We’re a youthful city that attracts 

energetic and sophisticated 

individuals – innovators thrive here.  

// We’re a young city full of new ideas – 

fuelled by research and technology.

// We’re at the forefront of the 

knowledge economy – an incubator 

community and innovation hub.

// We always look for new ways to 

attract and engage businesses,  and 

support the growth of our business 

community.

Culturally Vibrant Constantly Evolving



Kingston is a youthful, vibrant city
that never stops surprising.

Brand Essence



Brand Characteristics

If you want to feel young, 

energetic and hip - at any 

lifestage - Kingston is your 

place.

Surprising

Our culinary and arts scene 

compares to cities 10 times 

our size. Our population is 

diverse, affluent and 

educated, and our city 

experiences are tailored to 

local passions and pursuits.

Sophisticated

We are a 300 year-old city 
filled with innovators and 
creators. We are one of a 
kind.

AuthenticYouthful

Historic location plus vibrant, 

creative energy means 

surprise and delight around 

every corner.



Kingston – Fresh Made Daily 

Where ingenuity and creativity are celebrated, 
creators and entrepreneurs thrive and new 

ideas are born every day.

Brand Vision
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Building equity as a destination for both leisure and 
business travel and also for economic investment is 

best achieved through a unified brand voice and 
simplified brand identity.

Key Takeaway
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The Kingston Ecosystem

Brand Architecture



DESTINATION BRAND

TOURISM 
CORPORATE IDENTITY

Travel Trade Sport Meetings Weddings

ECONOMIC DEVELOPMENT  
CORPORATE IDENTITY

Invest Start/Grow

ACCOMMODATION PARTNERS 
CORPORATE IDENTITY



Used in domestic and regional marketing for 

both Tourism and Invest segments

Used in international marketing for both 

Tourism and Invest segments

Domestic Brand International Brand



Kingston logo lockup should be used – 

recommend 1000 Island messaging be included 

in headlines /copy where needed

Kingston logo lockup should be used – 

recommend URL should be used in text 

as call-to-action. 

Not to be used Not to be used



Brand Evolution





These should always align with the content 
pillars of the respective segment to reinforce 

and strengthen the brand.

Signature Brand Words



Empower

Grow

Innovate

Fresh

Authentic

Creative

Tourism

These are words for inspiration and are not a finite list. They can grow and evolve 

to suit the needs of the specific piece of creative they’re being applied to.

Historic

Diverse

Vibrant

Youthful 

Discover

Culture

Economic Development

Inspire

Thrive

Sustain

Lead 

Venture

Integrity



Tourism Kingston

Look & Feel





Kingston Economic Development

Look & Feel





Aktiv Grotesk for headlines + body copy. Generous 

whitespace when it can be accommodated. 

Tourism
Zahrah for headlines, Aktiv Grotesk for body copy. 

Bold use of brand words.

Economic Development

Additional creative examples/executions will be included in the full articulated  brand guide.



Kingston Brand Information and 
Tourism Kingston Marketing: 

Alison Migneault
Director of Marketing and Communications, 
Tourism Kingston
alison@tourismkingston.com 

For More Information
Contact

Economic Development Marketing: 

Nour Mazloum
Marketing & Communications Officer, 
Kingston Economic Development
mazloum@kingstoncanada.com


